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< INTRODUCTION




DEVELOPMENT OF AN
ELEARNING SOLUTION
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http://leap.launchandlearn.co.uk/

2. Growing sales

Promotional funding

Alice is now buying toilet tissue from Rolly Poly Ltd. Rolly Poly have offered
To grow sales, she decides to run some promotions. to fully fund a
planned promotion.

Would this be acceptable
under the GSCOP?

She recalls from the GSCOP...

Select an answer below,

We must give suppliers 8 y
then click submit.

reasonable written notice of our
promotional plans
We can only charge for additional | —_ A 9 Yes, as it is
shelf space if it's a promotion. ! -- ’ voluntary.

We cannot require a supplier to > No, as it is the
predominantly fund a promotion. full cost.

We must not over order at the

promotional price.
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HYBRID SOLUTION

* Ongoing learning process

 Whole campaign
approach

* Progress reports and
learner reminders
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CAMPAIGN COMPONENTS

Pre-learning Post-learning

* Pre-launch emails to * Elearning courses * Feedback surveys
learners and managers

* Bespoke microsite e Campaign report
* Internal newsletter * Progress emails to line * PiPs
* Departmental meetings managers
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RESULTS

More than 4,000 compliant staff in six weeks with
96% of learners completing the required modules

GSCOP Price and Promotions Competition Law
N\ N N\
36 111
31 o -
~ X
Completed Started . Not started
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RESULTS

70% thought their
knowledge had been
improved by the training.

74% of learners thought
the modules were the
right length.

92% of people liked the
content.
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I think the Learning Leap training
scheme is both interesting and
convenient given the workloads of
those participating.

(13
Much more fun and
engaging than last year!
(1 T .

Dramatic improvement with the Great progress and a real
training matesial. | was involved step on from last year.
in the inftial material and think Need to get colleagues to
it has moved on for the better understand that GSCOP.is

significantly, Good stuff,

thera to help and support,
not a barrier to making
changes with suppliers,

{ hope to have more
moduies for improving my
knowledge and experience.
Thanks. Very good.

As it was the first time of approaching the subject
of competition law it was made easy to understand,
informative and engaging. The fength of time it took to
complete was just right. Thought it was very good.’
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RESULTS

This month’s Challenge

3 x PIPs have gone out Nek e e st st s et S g
n the emal, Mr Sunshine has Todd him that Ascla hag ag'eed 10 & cost price Increass
for apples andg will DUt up thelr retall price next Moncay
d th e Can you help Nick decige what 1o do with i indormation?

Click A, B or C below for @ instant response

question

@ Use the information to make

future decisions about apple
prices

More than 700 downloads —
of gift policy from email

email but still refer to the
information

@ Ignore the information and

follow the pushback process
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' LOOKING AHEAD...
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Hit the target by completing your elearning successfully. Join the
Landerboard when your whole team has completed their training.
Cilick below to get started.
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Taren V, Leora §, Syble N, Stanley M,
Marketing Commercial Legal Personnel Marketing
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ANY QUESTIONS?

David Ward
Regulatory, Ethics & Compliance Director, Tesco
david.s.ward@uk.tesco.com

Kate Pasterfield
Creative Director, Sponge UK
kate.pasterfield@spongeuk.com
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